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11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 47.5 years old (2.5%
younger than average) and have a $113,538 (.2% lower than average) annual household income.
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1.6% or 63,170 of MSP DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 41.8 years old (14.4%
younger than average) and have a $99,241 (10.% lower than average) annual household income.
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11.1% or 278,307 of ST. LOUIS DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 48.2 years old (2.4%
younger than average) and have a $107,754 (7.3% higher than average) annual household income.
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2.9% or 56,259 of CIN DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 36. years old (26.% younger
than average) and have a $64,701 (35.5% lower than average) annual household income.
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19.6% or 374,737 of WPB DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 51.2 years old (3.4%
younger than average) and have a $123,140 (21.% higher than average) annual household income.
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11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 6.7% more likely to be a
college graduate, 3.5% more likely to work full-time, 2.2% more likely to be married, 17.6% more likely
to be a parent of 1 or more children under 18.
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11.1% or 278,307 of ST. LOUIS DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 22.7% more likely to be a
college graduate, 31.% more likely to work full-time, 7.8% more likely to be married, 3.9% less likely to
be a parent of 1 or more children under 18.
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2.9% or 56,259 of CIN DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 7.7% less likely to be a college
graduate, 45.9% less likely to work full-time, 20.8% less likely to be married, 19.5% more likely to be a
parent of 1 or more children under 18.
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19.6% or 374,737 of WPB DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 9.4% more likely to be a
college graduate, 13.1% more likely to work full-time, 6.8% more likely to be married, 29.1% more likely
to be a parent of 1 or more children under 18.
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11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 3.9% less likely to own their

home, 14.5% more likely to own a higher valued home, 4.1% less likely to have a single-family home, 2.6%
less likely to have a dog.
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1.6% or 63,170 of MSP DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 15.6% less likely to own their

home, 12.7% more likely to own a higher valued home, 20.4% less likely to have a single-family home, 6.%
less likely to have a dog.
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11.1% or 278,307 of ST. LOUIS DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 4.3% more likely to own their
home, 7.6% more likely to own a higher valued home, 1.4% less likely to have a single-family home, 10.%
less likely to have a dog.
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2.9% or 56,259 of CIN DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 54.2% less likely to own their

home, 39.4% more likely to own a higher valued home, 49.3% less likely to have a single-family home,
29.4% less likely to have a dog.
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19.6% or 374,737 of WPB DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
) | Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 2.9% more likely to own their
: home, 19.7% more likely to own a higher valued home, 3.8% more likely to have a single-family home,
14.8% more likely to have a dog.
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more likely to fly domestic past yr.

11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are .6% less likely to look up D-I-Y
advice online, 7.% less likely to always vote in local elections, 15.7% more likely to belong to a gym, 5.9%
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more likely to fly domestic past yr.

1.6% or 63,170 of MSP DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 9.8% more likely to look up D-I-Y
advice online, 47.1% less likely to always vote in local elections, 58.8% less likely to belong to a gym, 40.3%
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Top-zo past 30-days Online Lifestyle Activites:

wa,

11.1% or 278,307 of ST. LOUIS DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 8.1% more likely to look up D-I-Y
advice online, 6.4% less likely to always vote in local elections, 2.2% more likely to belong to a gym, 21.2%
more likely to fly domestic past yr.
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2.9% or 56,259 of CIN DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 42.2% more likely to look up D-I-
Y advice online, 39.1% less likely to always vote in local elections, 8.1% less likely to belong to a gym,
48.7% more likely to fly domestic past yr.
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19.6% or 374,737 of WPB DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 5.8% more likely to look up D-I-Y
advice online, 20.5% less likely to always vote in local elections, 39.3% more likely to belong to a gym,
12.4% more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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g

more likely to smoke cigarettes.

11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 2.6% more likely to use QSRs past
mo., 3.7% more likely to use Sit-Down Restaurants past mo., .1% more likely to use Casinos past yr, 16.%
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Past 30-days QSR Users: Adults 18 or older
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1.6% or 63,170 of MSP DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 7.1% more likely to use QSRs past
mo., 7.6% less likely to use Sit-Down Restaurants past mo., 23.5% more likely to use Casinos past yr.,

less likely to smoke cigarettes.
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30-days QSR Users: Adults 18 or older
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
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11.1% or 278,307 of ST. LOUIS DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 6.5% more likely to use QSRs past
mo., 3.9% more likely to use Sit-Down Restaurants past mo., 8.9% more likely to use Casinos past yr., 60.7%

less likely to smoke cigarettes.
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Past 30-days QSR Users. Adults 18 or older
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6.9%
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2.9% or 56,259 of CIN DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 2.2% more likely to use QSRs past
mo., 5.8% more likely to use Sit-Down Restaurants past mo., 1.% more likely to use Casinos past yr, 98.4%

more likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 1.9% more likely to have a 401K,

15.7% less likely to have an Auto Loan, 2.4% more likely to Invest/Trade Stocks Online, 4.8% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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529 Plan / College Savings Plan 7.0% Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
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pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
g 1
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529 Plan / College Savings Plan
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Second Home or Real Estate Property
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1.6% or 63,170 of MSP DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 37.6% less likely to have a 401K,
61.3% more likely to have an Auto Loan, 33.% less likely to Invest/Trade Stocks Online, 18.5% more likely to

Financial Services Has and/or Uses: Adults 18 or older
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11.1% or 278,307 of ST. LOUIS DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 39.5% more likely to have a 401K,

27.3% less likely to have an Auto Loan, 53.9% more likely to Invest/Trade Stocks Online, 5.3% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
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2.9% or 56,259 of CIN DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 29.5% less likely to have a 401K,

73.3% less likely to have an Auto Loan, 169.1% more likely to Invest/Trade Stocks Online, 26.% less likely to
pay with their Debit Card.
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19.6% or 374,737 of WPB DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 22.4% more likely to have a 401K,

29.5% more likely to have an Auto Loan, 13.5% more likely to Invest/Trade Stocks Online, 10.7% less likely to
pay with their Debit Card.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 21 hours, 50 minutes
and 6 seconds each week with All Forms of Media.

76.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 41 minutes each week
listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 18 hours, 33 minutes
and 44 seconds each week with All Forms of Media.

80.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 22 minutes each week
listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 3 days, 3 hours, 57 minutes
and 23 seconds each week with All Forms of Media.

81.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 58 minutes each week
listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 2 hours, 26 minutes
and 48 seconds each week with All Forms of Media.

88.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 6 hours and 40 minutes each week
listening to All Local AM/FM Radio, representing 11.7% of total time spent with all forms of Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 3 days, 3 hours, 46 minutes
and 9 seconds each week with All Forms of Media.

81.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 4 hours, 11 minutes
and 28 seconds each week with All Forms of Ad-Supported Media.
73.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 6 hours and 58 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 5 hours, 34 minutes
and 20 seconds each week with All Forms of Ad-Supported Media.

79.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 21 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 7 hours, 30 minutes
and 44 seconds each week with All Forms of Ad-Supported Media.

77.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 4 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 1 days, 8 hours, 16 minutes
and 19 seconds each week with All Forms of Ad-Supported Media.

86.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 5 hours and 50 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 15.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 10 hours, 14 minutes
and 45 seconds each week with All Forms of Ad-Supported Media.

78.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 6 hours and 32 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 7 hours and
27 minutes each day with All Forms of Ad-Supported Media. 73.8% listen to Local AM/FM Radio for
an avg. of 59.8 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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(Local Radio delivers

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 7 hours and
39 minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local AM/FM Radio for
an avg. of 63.1 minutes/day.

10.9% of Time with Ad-Supported Media.)
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Top-13 All Forms of Medla (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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an avg. of 60.7 minutes/day.

| Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 7 hours and
55 minutes each day with All Forms of Ad-Supported Media. 77.3% listen to Local AM/FM Radio for
(Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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an avg. of 50. minutes/day.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 4 hours and
36 minutes each day with All Forms of Ad-Supported Media. 86.5% listen to Local AM/FM Radio for

(Local Radio delivers 15.6% of Time with Ad-Supported Media.)
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 8 hours and
19 minutes each day with All Forms of Ad-Supported Media. 78.7% listen to Local AM/FM Radio for
an avg. of 56.1 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 22,203,161 or 73.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen
to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day representing 39.8%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week AI{& ﬂ,‘.f,,d’.o (Persons & % Reach): Adults 18 or older
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50,284 or 79.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing 34.% of all
time spent daily with Ad-Supported Audio.
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Avg. Week Al!’dio (Persons & % Reach): Adults 18 or older

215,164 or 77.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 38.3% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week A{I mﬁudia (Persons & % Reach): Adults 18 or older
T T

Local AM/FM Radio

- 48,677 or 86.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 50. minutes every day representing 43.9% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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® who Use BANK OF AMERICA as their Primary Bank

295,037 or 78.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 56.1 minutes every day representing 42.2% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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‘ 22,203,161 or 73.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen
to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day representing 39.8%
of all time spent daily with Ad-Supported Audio.
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50,284 or 79.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing 34.% of all
time spent daily with Ad-Supported Audio.

Weekly 79 60, 79.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older

"Share of Ad-Supported Audio" - m

who Use BANK OF
AMERICA as their Primary

% of Wee Bank
Time Speni
Ad-Suppo
Audio
38.2%
30.9%
22.9%
0,
16.9% 15.3% .05
U 12.0%
i T - 120% o 7o,
. (]
0,
Weekly 57% 6.2% =
Total 6% 3% 1.9%
:
Reached: 50,284 3,097,537 24,102 457,305 19,548 1,030,415 10,683 231,836 321,033 8,237 468,188 3,620 239 681 261 375,869 571 74,580
Local AM/FM  YouTube Music Podcasts Pandora iHeartRadio AII Others TV Music Amazon Music Spotify SiriusXm
Average
Daily Mi Radio Channels
who Use as their Primary Ban
Msp DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 33 MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 2081 = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. o for Anything _ =

Banks HHLD uses (primary bank) (HHLD): Bank of America



215,164 or 77.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 38.3% of
all time spent daily with Ad-Supported Audio.
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48,677 or 86.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to

Ad-Supported Local AM/FM Radio for an average of 50. minutes every day representing 43.9% of all
time spent daily with Ad-Supported Audio.
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295,037 or 78.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 56.1 minutes every day representing 42.2% of
all time spent daily with Ad-Supported Audio.
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Avg. Hours+Minutes/day with Ad-Supported
Reach% /8-7% 76.8% Audio: Adults 18 or older

"Share of Ad-Supported Audio" Nzl

who Use BANK OF WPB
AMERICA as their Primary
% of Weel Bank
Time Speni
Ad-Suppol
Audio

26.4%

22.5%

16.5%

13.8%
10.7% 9.8% 10.9% 118% 9.8% -
Weekly 5.3% 7.1% 4.8% S5.6% 4.7%
[l JES - JE T
4.8% 9% s v— 5 7%
e o REl om0 SR
295,037 1,467,795 99,075 429,596 40,190 186,546 61,782 271,278 40,697 225,771 36,845 263,580 20,029 136,310 18,118 107,037 13,229 59,700 6,177 90,355
Local AM/FM Podcasts Spotify TV Music Pandora YouTube Music Amazon Music All Others SiriusXM iHeartRadio
3:;;':; Radio Channels
® who Use BANK OF A RICA as their Primary Ban [ ]

WPB DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 470 WEST PALM BEACH-BOCA RATON DMA

Scarborough R2 2025: Aug24-Jun25 Qual Intab 2,687
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

* Share of Everything

Banks HHLD uses (primary bank) (HHLD): Bank of America




22,203,161 or 73.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.
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50,284 or 79.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Album Adult Alternative, Pop
Contemporary Hit Radio, and Oldies.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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215,164 or 77.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Rock, Adult Hits, Alternative,
and Classic Hits.
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48,677 or 86.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Country, Classic
Rock, and Active Rock.
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. 295,037 or 78.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, and Country.
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18,815,754 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch
Ad-Supported Local TV Stations for an average of 93.6 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Video.

99.7 lu

Amazon
Prime/IMDb
[FireTV...

AppleTV

i +,fubo,P
Local TV Stations YOUTTL ’

be
Video
| Disn..

24.4 Hulu/H

ulu +..

Premiu
m
Cabl...

Non-Premium Cable TV
Networks
81.7

TikTok
13.8

YouTube
Video
23.9

Local TV Stations
104.4

AppleTV+,
fubo,Plu...
Non-Premium Cable TV

Networks
89.1

Premium
Cable...

Amazon
Prime/IMDb
[FireTV...

Hulu/
Hulu
+ Live
TV

Roku +
The
Roku
Chan...

Disn
ey...

TikTok
13.2

Pea... Par...

u who Use BANK OF AMERICA as their Primary Bank

B USA

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or olde

Local TV Stations
Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV

YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)

AppleTV+ fubo,Pluto, Tubi, etc.

Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel

Premium Cable TV Networks

USA Projection

9 005 4 30.1%

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

M-'

PEEERY! i— 75
_ o.ggg AMERICA as their Primary
Bank

® who Use BANK OF AMERICA as their Primary Bank
Scarborough R2 2025: Sep24-Aug25 Qual Intab

who Use BANK OF USA

mUSA
3,073

r Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

-:
EREH
A.m‘mi’

SEES FESS N

- jo
3R MR CIR MR OR YRR R M

USA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Amazon
Prime/IMDb
[FireTV
42.2

Non-Premium Cable TV
Networks
76.7

Hulu/
Hulu...

Netflix

TikT 12.6
YouTube ok
Video 13,

pLE 8

AppleTV+,
fubo,Plu...

Local TV Stations
93.6

Non-Premium Cable TV
Networks
85.0

TikTok
13.2
YouTube
Video
23.9

Local TV Stations
99.7

Hulu/Hulu
+ Live...

Amazon
Prime/IMD
b/FireTV
40.6

Netfli = Appl
X eTV+
11.7 A7

Pe...

m who Use BANK OF AMERICA as their Primary Bank

Banks HHLD uses (primary bank) (HHLD): Bank of America

mUSA

soefa.ai

* Share of Everything

for Anything _




Avg. Week AII Vrdeo (Persons & % Reach): Adults 18 or oIder

090 54.2%

Local TV Stations

Non-Premium Cable TV...
Netflix

YouTube Video

Amazon Prime/IMDb/FireTV

Aok The Roo crarnet SV PP,
il + Uve T (ay Hole) OO TR O ywith
TidTok m_!m—fnm-mmmm«

AppleTV+ fubo,Pluto, Tubi, ete.

Disney+
Paramount+ m 19.5%
m % who Use BANK OF
e 1663 AMERICA as their Primary
Premium Cable TV Networks m 1 43% Bank

» who Use BANK OF AMERICA as their Primary Bank mMsP

Avg Day All Video (% Time Spent & Avg Mmutes/day Spent): Adults 18 or older

e g
27.2%
23 64
v

8%

M

45,859 or 72.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 69.7 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

% Time spent

206,567 or 74.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 88.4 minutes every day representing 30.1% of all time
spent daily with Ad-Supported Video.
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35,156 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 63.6 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Video.
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250,020 or 66.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 112.2 minutes every day representing 30.7% of all
time spent daily with Ad-Supported Video.
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18,815,754 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch
Ad-Supported Local TV Stations for an average of 93.6 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Video.

Weekly
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45,859 or 72.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 69.7 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Video.
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206,567 or 74.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 88.4 minutes every day representing 30.1% of all time

spent daily with Ad-Supported Video.
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35,156 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-

Supported Local TV Stations for an average of 63.6 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Video.
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250,020 or 66.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 112.2 minutes every day representing 30.7% of all
time spent daily with Ad-Supported Video.
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' 18,815,754 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Dramas.
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' 45,859 or 72.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Daytime Talk
Shows, Sports, Movies, and National/Network News.
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Local TVStatJon Pragrams (Persons & % Reach): Adults 18 or older
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206,567 or 74.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies,
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Local TVStatmn Pragrams (Persons & % Reach): Adults 18 or older

% 7ime spent:
I el 52 113
S — (12 524

Local News - Evemng
Sports

Local News - Morning

Comedies YT TR
Movies M“Im

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

Local News - Late
National/Network News

Dramas

m

Wt =
o e e
SRR R R R R

oo o S MR vm 2:12
wystery/suspense/crime RS RET N ey w7
who Use BANK OF an
Documentaries mm’ AMERICA as their Primary
Bank
coutshows Y R ey B
w who Use BANK OF AMERICA as their Primary Bank HCIN

faverage Doy

35,156 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Game Shows, Local News -
Evening, Local News - Morning, and Dramas.
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Local TVStatmn Pragrams (Persons & % Reach): Adults 18 or older
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' 250,020 or 66.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Morning, Sports, Local
News - Evening, Movies, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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22,817,326 or 75.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use
Ad-Supported Social Media for an average of 149.8 minutes every day representing 27.6% of all time
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56,086 or 88.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Social Media for an average of 200.9 minutes every day representing 35.% of all time
spent daily with Ad-Supported Digital Media.
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222,864 or 80.1% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Social Media for an average of 136.5 minutes every day representing 26.2% of all time
spent daily with Ad-Supported Digital Media.
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27,858 or 49.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Social Media for an average of 109.7 minutes every day representing 24.1% of all time
spent daily with Ad-Supported Digital Media.
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' 265,532 or 70.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Social Media for an average of 152.8 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Digital Media.
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22,561,879 or 75.% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 53.3 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Social Media.
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40,411 or 64.% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 59. minutes every day representing 29.4% of all time spent
daily with Ad-Supported Social Media.
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218,188 or 78.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 53.1 minutes every day representing 38.9% of all time spent
daily with Ad-Supported Social Media.
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| 15,824 or 28.1% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported YouTube Video for an average of 41.6 minutes every day representing 37.9% of all time
spent daily with Ad-Supported Social Media.
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265,532 or 70.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 47.9 minutes every day representing 31.3% of all time spent
daily with Ad-Supported Social Media.
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22,561,879 or 75.% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 53.3 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Social Media.
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40,411 or 64.% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 59. minutes every day representing 29.4% of all time spent
daily with Ad-Supported Social Media.
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218,188 or 78.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 53.1 minutes every day representing 38.9% of all time spent
daily with Ad-Supported Social Media.
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15,824 or 28.1% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported YouTube Video for an average of 41.6 minutes every day representing 37.9% of all time
spent daily with Ad-Supported Social Media.
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265,532 or 70.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 47.9 minutes every day representing 31.3% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,254,403;
Social Media: 1,495,304; Local Radio: 1,389,018; Non-Prem. Cable: 780,994; Local TV:
743,128 reaching Adults 18 or older who Use BANK OF AMERICA as their Prima

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Primary Bank

£,000,000
7,000,000
6,000,000
5,000,000
4,000,000

3,000,000

2,000,000

1,000,000

WA P R PP A P PG o

» ‘ AR OAR R R R R AT AR R R R O
6‘»’"1?#096*9 ’@Qe_&o‘&'.q“ W

h S a8
A W A Q:QQQ‘@Q'oq'

e \Vion-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

s MOn-Fri Local AM/FM Radio AQH
e Mon- Fri Non-Premium Cable TV AQH
e [Vion- Fri Digital Media (Less Social) AQH

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

& W2
(}, o

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older

e

6\
F o W F F A 4

°*’oﬁaﬂ~«”

e Von-Fri Local TV Station AQH
e, Mon- Fri Social Media AQH

K g N R e R R
%‘b%’b.&'bﬂ\:»'b.o. WAt o o

e Mon-Fri Local AM/FM Radio AQH

e Mon-Fri Non-Premium Cable TV AQH

e Mon-Fri Digital Media (Less Social) AQH

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,073
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Banks HHLD uses (prim

* Share of Everything

ary bank) (HHLD): Bank of America




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,813;
Social Media: 4,464; Local Radio: 3,325; Non-Prem. Cable: 2,245; Local TV: 1,778 reaching
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 16,772; Local Radio: 13,653; Non-Prem. Cable: 9,886; Local TV: 9,635
reaching Adults 18 or older who Use BANK OF AMERICA as their Primary Bank.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Media: 2,614; Social Media: 1,717; Local TV: 1,420; Non-Prem. Cable: 1,206 reaching
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,836;
Local Radio: 18,641; Social Media: 17,010; Non-Prem. Cable: 11,518; Local TV: 9,615

reaching Adults 18 or older who Use BANK OF AMERICA as their Primary Bank.
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(average week)

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total Persons

‘Grocery Stores

Billboards & Signs (Weekly Drivers)

25,149,194 or 83.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend
an average of 42.5 minutes per day driving, seeing Billboards and Signs. 61.7% Listen to Local Radio
Stations Out-of-Home for an average of 36.2 minutes/day.
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55,354 or 87.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 92.3 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local Radio
Stations Out-of-Home for an average of 38.2 minutes/day.
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250,878 or 90.1% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 38.4 minutes per day driving, seeing Billboards and Signs. 64.6% Listen to Local Radio
Stations Out-of-Home for an average of 36.8 minutes/day.
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Top-13 Out—o Media (Persons & % Reach): Adults 18 or older
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31,612 or 56.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 32. minutes per day driving, seeing Billboards and Signs. 72.3% Listen to Local Radio
Stations Out-of-Home for an average of 30.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
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338,672 or 90.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 46.9 minutes per day driving, seeing Billboards and Signs. 65.8% Listen to Local Radio
Stations Out-of-Home for an average of 34. minutes/day.
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25,149,194 or 83.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 42.5 minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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55,354 or 87.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average
of 92.3 minutes per day driving, seeing Billboards and Signs representing 47.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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250,878 or 90.1% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 38.4 minutes per day driving, seeing Billboards and Signs representing 31.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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31,612 or 56.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average

of 32. minutes per day driving, seeing Billboards and Signs representing 21.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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338,672 or 90.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 46.9 minutes per day driving, seeing Billboards and Signs representing 36.4% of all Time Spent
with Ad-Supported Out-of-Home Media.
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55,354 or 87.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 92.3 minutes per day driving an average of 53.7 miles each day and are 153.9% more
likely to use 1-394 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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250,878 or 90.1% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 38.4 minutes per day driving an average of 22.4 miles each day and are 68.3% more likely
to use |-170/Highway 170 than the Metro average.
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31,612 or 56.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 32. minutes per day driving an average of 18.6 miles each day and are 40.8% more likely
to use State Road 131 (Clermont County) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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338,672 or 90.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 46.9 minutes per day driving an average of 27.3 miles each day and are 63.6% more likely
to use Gateway Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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. 8,907,985 or 29.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 29.6%
of all time spent daily with All forms of Print Media.
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11,250 or 17.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read New
York Times (Daily+Sunday) for an average of 19.5 minutes every day representing 21.4% of all time
spent daily with All forms of Print Media.
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81,734 or 29.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 28.% of all
time spent daily with All forms of Print Media.
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18,555 or 33.% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing 23.1% of
all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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104,998 or 28.% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 30.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Prmt Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past
3mos Due to Ads on %)

100,055,454

92,470,172

76,858,434

58,265,886

40,411,885 15.2%

Local AM/FM Radio

41,132,118 15.5%

Local Broadcast TV

Cable TV Networks
Newspapers

Audio Streaming Services
Billboards

Podcasts

36,938,060

35,764,177 13.5%
29,307,017 11.0%

27,818,480 10.5%
26,703,489 10.1% |

USA

30,975,338 11.7%
m P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 3073 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a . al for Anything «

Banks HHLD uses (primary bank) (HHLD): Bank of America



Direct Mail

Social Media

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services
Websites

Audio Streaming Services

"Advertising Actions"

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past
3mos Due to Ads on %)

977,468 25.1%

1,417,025

840,766 21.6%
494,265 12.7%
544,164 14.0%

529,162 13.6%

1,289,583

285,669 7.4%

Local AM/FM Radio w4 - e Lol A0
Billboards 365,418 0.4% N
Newspapers BIRESS
Podcasts 447,254 11.5%
® P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA Scarborough R22025:Aug24-Jul25 Qualintab: 33 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a .al for Anything =

Banks HHLD uses (primary bank) (HHLD): Bank of America



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

"Advertising Actions”

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past
3mos Due to Ads on %)

740,416 29.5%
825,579 32.9%
589,676 23.5%

499,563 19.9%

378,575 15.1%

332,819 13.3%

Local AM/FM Radio  giees; S
POdcaStS 291,168 11.6%
Cable TV Networks 361.260 TV
Newspapers

Audio Streaming Services

Billboards

244,825 9.8%

209,166 o ST. LOUIS

210,574 8.4%
m P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 QualIntab: 231 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything =

Banks HHLD uses (primary bank) (HHLD): Bank of America



Direct Mail

Audio Streaming Services
Social Media

Websites

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past
3mos Due to Ads on %)

587,936 30.4%
191,967 9.9%

705,209

632,310

437,389 ' 22 6%

266,434

Podcasts 235 304 o
Billboards 178,184
Local AM/FM Radio 330,400
Local Broadcast TV 274390 s e
)3 ‘ CINCINNATI
Newspapers s T
B P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Quallintab: 48 * Share of Everything
All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a. al for Anything «
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Websites

Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions'’

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought
past 3mos Due to Ads on %)

689,187 36.0%

734,380 38.4%

577,416 30.2%

477,189 25.0%

Cable TV Networks
Local AM/FMRadio  geirem
Local Broadcast TV

Video Streaming Services

Audio Streaming Services

323,394

275,376 14.4%

207,422 10.8%

Newspapers pyrers 12.9% [
Billboards giei22Z 9.7% WEST PALM BEACH-BOCARATON
Podcasts | 195,778 10.2%
m P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WESTPALM BEACH-BOCARATON DMA ScarboroughR22025:Aug24-Jun25 Qualintab: 470 * Share of Everything
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